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Gli italiani «in rete». Come usiamo

internet?
Cosa cCi dicono i numeri? /
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«Per la_ mia generazione, connessione significava innanzitutto
Internet. [...] Era Come un amico, un genitore.”Una comunita senza
confini ne limiti, milioni di voci clge confluivano in una sola, up
terreno vergine condiviso - ma non sfruttato — da varie comunita
che vivevano fianco a fianco in modo amichevole, i cui membri erano
liberi di scegliere il proprio nome, la propria storia e le proprie
abitudini. C'efano dei conflitti, ovviamente, ma a prevalere erano
sempre la gentilezza e i buoni sentimenti, come il vero spirito
pioneristico richiede.

Mi capirete se dico che oggi Internet e diventato irriconoscibile.
QuesTo cambiamento e il Tisultato di una scelta consapevole e di
sforzi sistematici da parte di un'elite privilegiata»

Edward Snowden, Errore di sistema, 2019




ol
/

NEL MONDO




opeén
Utilizzo di Internet nel mondo @

INTERNET PENETRATION BY REGION

NUMBER OF INTERNET USERS IN EACH REGION COMPARED TO TOTAL POPUL
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E «gli/le esclusi/e»

THE ‘NEXT BILLION’: UNCONNECTED AUDIENCES

THE NUMBER OF PEOPLE (IN MILLIONS) IN EACH REGION WHO ARE NOT CONNECTED TO THE INTERNET
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TIME PER DAY SPENT USING THE INTERNET

AVERAGE AMOUNT OF TIME (IN HOURS AND MINUTES) THAT INTERNET USERS AGED 16 TO 64 SPEND USING THE INTERNET EACH DAY ON ANY DEVICE
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Con quali device ci colleghiamo?

sl SHARE OF WEB TRAFFIC BY DEVICE

EACH DEVICE'S SHARE OF TOTAL WEB PAGES SERVED TO WEB BROWSERS IN DECEMBER 2019

MOBILE LAPTOPS & TABLET OTHER
PHONES DESKTOPS COMPUTERS DEVICES

53.3% 44.0% 2.7% 0.07%

DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 2018:

+8.6% -6.8% -27 % -30%
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Tempo speso nell’utilizzo delle
diverse apf

AVERAGE TIME SPENT USING MOBILE DEVICES EACH DAY WORLDWIDE, WITH SHARE OF TIME SPENT IN TOP MOBILE APP CATEGORIES

AVERAGE TIME SHARE OF MOBILE TIME SHARE OF MOBILE TIME SHARE OF MOBILE TIME SHARE OF MOBILE TIME
SPENT USING MOBILE SPENT IN SOCIAL & SPENT IN VIDEO & SPENT PLAYING GAMES SPENT USING OTHER
DEVICES EACH DAY COMMUNICATIONS APPS ENTERTAINMENT APPS (ANY GAME KIND) KINDS OF APPS
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Quali app utilizziamo?

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO REPORT USING EACH TYPE OF MOBILE APP EACH MONTH

CHAT APPS
(MESSENGERS)

&

52%

SOCIAL ENTERTAINMENT
NETWORKING APPS OR VIDEO APPS

o

65%

BANKING
APPS
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GAMES SHOPPING
(ANY TYPE) APPS

47 % 66%
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AVERAGE DAILY TIME (IN HOURS AND MINUTES) THAT INTERNET USERS
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Utilizzo dei social-media

SHARE OF SOCIAL MEDIA USERS BY GENDER

FEMALE AND MALE SOCIAL MEDIA USERS AS A PERCENTAGE OF TOTAL FEMALE AND MALE SOCIAL MEDIA USERS*, BY REGION
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54 WHO WATCH TV CONTENT VIA A STREAMING SUBSCRIPTION SERVICE (E.G. NETFLIX) EACH MONTH

Ins

{ ]
Fonte: Digital 2020 Report

TV

PERCENTAGE OF INTERNET USERS

SOURCE:

Y

DISUGUAGLIANZE
DIVERSITA

=
2
o
o
L




izzo dei

uti

/
CONCERNS ABOUT MISUSE OF PERSONAL DATA
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CONCERNS ABOUT MISINFORMATION AND ‘'FAKE NEWS’
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PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO USE TOOLS TO BLOCK ONLINE ADVERTISING EACH MONTH
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Utilizzo internet 1991 - 2019
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Quanto spesso usiamo Internet ‘w
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Una/piu volte alla settimana
Qualche volta all'anno

B Tutti i giorno

B Qualche volta al mese
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Utilizzo Internet per fasce d’eta
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Utilizzo Internet per titolo
di studio

diploma laurea e post-laurea

- Non utilizza internet

- Utilizzo internet - Non utilizza internet - Utilizzo internet

licenza elementare/nessun titolo licenza di scuola media

B Non utilizza internet

I tilizzo internet I nNon utilizza internet B Uutilizzo internet

Graphs by Titolo di studio
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Quanto tempo passiamo on-line? @

DAiLY TIME SPENT WITH MEDIA l

VERAGE DAILY TIME THAT SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

USING THE USING WATCHING LISTENING TO MUSIC USING A
INTERNET SOCIAL MEDIA TELEVISION STREAMING SERVICES GAMES CONSOLE
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Quali sono i social-media p

JAN W (el USED SOCIAL MEDIA PLATFORMS

PERCENTAGE OF 1C WHO REPORT USING EACH PLATFORM IN THE PAST MONTH

YOUTUBE

WHATSA PP

INSTAGRAM

PINTERE ST
SKYPE
SNAPCHAT
TUMBLR
TWITCH
WECHAT
REDDIT
TIKTOK
VIBER
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Che tipo di app utilizziamo?

CHAT APPS
(MESSENGERS)

APPS

4 WHO REPORT USING EACH TYPE OF MOBILE APP EACH MONTH

SOCIAL

ENTERTAINMENT
NETWORKING APPS

OR VIDEO APPS

73%

BANKING
APPS APPS

52%

79%
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GAMES
(ANY TYPE)

43%

DATING AND
FRIENDSHIP APPS

SHOPPING
APPS

68%

HEALTH AND
FITNESS APPS

25%

are o ﬂHootsunte




FORUM
DISUGUAGLIANZE
DIVERSITA

Valori %
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Le nostre preoccupazioni

Fake news
Blocco Ad

Utilizzo dati personali
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